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London Life Sciences Week: brand identity

Overview

Content style guide

Brand story 02

The primary objective of London Life Sciences Week is to strengthen London’s position as a global leader in the life sciences sector.

The London Life Sciences Week brand reflects this ambition. Bold, vibrant and confident, it intentionally breaks away from the traditional, sterile aesthetics often associated with
scientific organisations. The visual identity is designed to be memorable and distinctive, aligning with the energy, diversity and cutting-edge innovation of the sector.

Marketing material featuring the brand should aim to:

Position London Life Sciences Week as a leading international event for life science businesses, investors and innovators.
Promote London and the UK as great places to start and grow life science businesses.

Encourage international investors, business leaders and property experts to visit London to learn about the UK life sciences sector.
Help UK life sciences companies meet and build relationships with global investors and partners.

Inspire the next generation of life science entrepreneurs and innovators through a public-facing programme of education.

These brand guidelines help ensure consistency and impact across all communications and materials. This document outlines how to use our visual identity, from logo application
and colour palette to typography, photography, iconography and beyond.

Whether you're a partner, sponsor or content creator, these guidelines will help you express the brand in a way that is unified, recognisable and dynamic — just like the event itself.
Disclaimer: Use of London Life Sciences Week branding.

By submitting your event details to be featured on the London Life Sciences Week website as part of the event schedule, you agree to:

. Utilise the London Life Sciences partner toolkit to support the promotion of your event.

. Include the official London Life Sciences branded share card on your event listing and in all associated promotional materials in accordance with the brand guidelines and

trademark terms.

This ensures alignment with the broader London Life Sciences Week campaign and maximises visibility across all participating events.

Naming & trademark usage

Use full name on first mention

No abbreviations in formal materials

Brand name and logo are protected and must not be altered
All partners must follow guidelines

London Life Sciences Week operates as a collaborative platform, bringing together multiple partners and events under a unified brand.



London Life Sciences Week: brand identity

lcon and

wordmark

Our logo 1s constructed n two
parts: the Life Sciences Week icon
and the wordmark to support it.

The icon and wordmark must always
be shown together unless the Life

Sciences Wee
graphical treat

Our logo 1s a u

K device 1s used for a

Mment.

nique representation

of the future of life sciences. It 1s bold,

typical scientifi

fun, confident and stands out against

C logos.

Minimum sizing:

The logo shoul

d Nnot be used under

4" or 288px wide.

Logo

lcon and wordmark

LONDON
LIFE SCIENCES
WEEK

Smallest usage size: 288px/4” wide

Wordmark
]

LONDON

LIFE SCIENCES
WEEK
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London Life Sciences Week: brand identity

Clearspace

[t 1s 1mportant to leave sufficient
space around the logo so 1t stands out
against other elements.

Ensure no text, graphics or imagery
intrudes nto this clearspace.

Clearspace

LONDON
LIFE SCIENCES
WEEK




London Life Sciences Week: brand identity

Logo variations

Our logos preferred colour
variant 1s 1n white and on a dark
or coloured background.

We also have the option to
reverse the logo and put it 1n
olack for white or hightly coloured
packgrounds.

Logo

Logo varnations

LONDON
LIFE SCIENCES
WEEK

LONDON
LIFE SCIENCES
WEEK

LONDON
LIFE SCIENCES
WEEK
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London Life Sciences Week: brand identity

Co-branding lockups

The London Life Sciences logo should
always be used separate to the partner
logos. When placing partner logos use
a clean divider line vertically with even
spacing either side.

The London Life Sciences VWeek logo
must remain the primary brand. Partner
logos should be secondary and clearly
separated.

Minimum sizing:

The logo should not be used under 4
or 283px wide for accessibility reasons.

LONDON
LIFE SCIENCES
WEEK

The ‘In collaboration with' logo lockup can be used
IN COLLABORATION WITH . _ .
for third-party collaborations (e.g sponsorships). The

partner logo must always appear to the immediate
LONDON

® ® o . . .
lnSl der I I Ied I a LIFE SCIENCES left of and be alignhed to the baseline of the In
WEEK collaboration with London Life Sciences Week logo.

The side by side logo lockup can be used if the In

collaboration lockup 1s not possible to use.

W insidermedia




London Life Sciences Week: brand identity

Logo misuse

This guick guide highlights common
mistakes to avoid when using the logo.
Following these tips ensures consistency

and protects the integnty of the London
Life Sciences VWeek brand.

Logo Logo misuse

LONDON

LIFE SCIENCES
WEEK

Do not stretch the logo horizontally
or vertically.

LONDON
LIFE SCIENCES
WEEK

Do not change the position of the logo
icon and wordmark.

LONDON

LIFE SCIENCES
WEEK

Do not stack the logo vertically.

LONDON
LIFE SCIENCES
WEEK

Do not put any effects on the logo like a
drop shadow.

08

Do not change the colour of the logo to

any other colour.

AT

Do not outline the logo.

LONDON

LIFE SCIENCES
WEEK




London Life Sciences Week: brand identity

Colour palette

The London Life Sciences VWeek
brand colour palette uses a mix of
colours to make 1t stand out against
your typical scientific brands.

We use a vibrant purple as the
orimary colour for this brand. We also
nave the secondary colours teal and
0Nk to work 1n sync with the primary
colour as graphical elements.

Lighter versions of the brand palette
can be used at 207% opacity if
needed as an accent colour.

Purple = primary background for text

PNk = accent only (not for body text
packgrounds)

Teal = accent only (use black text if
used as backgrouna)

Secondary colours should not be
used as primary backgrounds for
text-heavy content.

Colour

Purple

HEX
#A200EQ

20%

RGB
162, O, 233

Colour palette

CMYK
09, 33, O, O

Pantone
442 C

Pink

HEX
#FFOOFF

20%

20%

RGB
209, O, 200

CMYK
41,73, 0, 0

Pantone
307 C

Black

HEX
#000000

CMYK
19, 63, 67, 90

White

HEX
#FFFFFF

CMYK
0,0,0,0

20%

10%

RGB
209, 209, 205

0%




London Life Sciences Week: brand identity Colour Accessibility guidelines

Text contrast rules APPROVED

VWe aim to be bold and vibrant, but : .
never at the expense of legibility. For Headhne Headhne
accessibility reasons, the following rules

should be adhered to. Body text Body text

Approved combinations:

- White text on purple backgrounds
- Black text on white backgrounds
- Black text on teal backgrounds RESTRICTED

Restricted use:

Headline Headline Headline

- White text on pink headlines only (no
body text)

- White text on purple headlnes only
(no body text)

- White text on gradients only on
darkest purple area OR if using
white text with a gradient an overlay
must be apphed over the gradient to
ensure the text 1s legible.

Body text

NOT PERMITTED

Annual event

Not permitted: LIfe SClehCe

- White text on teal backgrounds

- White text across gradient transitions
(teal - pink)

- Any low-contrast combinations




London Life Sciences Week: brand identity Colour Gradients 11

Gradients Main gradient Alternative 1 Alternative 2

Purple, pink and teal Purple to pink Pink to teal

Our gradients bring visual depth and
vibrancy to the London Life Sciences
Week brand. They represent our identity
principles of connection and dynamism,
adding layers of feeling, motion and
transition to our design communications.

The gradient palette includes our three
primary colours: purple, pink and teal
These were developed to complement
the London Life Sciences Week colour
system while offering flexibility across
hght, dark and vibrant design styles.

Usage guidelines

mage overlays: gradients can be used as
packgrounds and image overlays at a 30%
opacity on an image to make it look hke one
of our London Life Sciences VWeek images.

Gradient direction:

The gradient can be used in three
different ways. We have highlighted
some of the examples (see nght).

Contrast of text:

If using text over the gradient, ensure there 1s
enough contrast between the colour and the
text by placing it over the purple or pink area.




London Life Sciences Week: brand identity Typography Brand font

Brand font

I\Ieug Regradg offers six font weights, N @ u 6 :% @grad @ I—Wght

ranging from fight to bold Aa Bb Cc Dd Ee Ff Gg Hn 1 Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu W W Xx Yy Zz
This flexibility allows consistent use 0125400709

of the typeface across all content,
while creating clear hierarchy through
thoughtful weight selection.

This free font 1s availlable for

commerca Use. The brand font shouc Neue Regrade Regular Neue Regrade Medium
be used on all brand applications

where possible. Aa Bb Cc Dd Ee Ff Gg Hh i J) Kk LI Mm Nn Aa Bb Cc Dd Ee Ff Gg Hh h Jj Kk LI Mm Nn
When the brand font is not available o Oo Pp Qg Rr Ss Tt Uu VW Ww XX Yy /7 Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz

use, we recommend Anal as a substitute 012540506739 01234506789

(web safe font).

Neue Regrade Semt Neue Regrade Bold

Aa Bb Cc Dd Ee Ff Gg Hh h Jj Kk LI Mim Nn Aa Bb Cc Dd Ee Ff Gg Hh h Jj Kk LI Mm Nn
Oo Pp Qg Rr Ss Tt Uu VW Ww Xx Yy Zz Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Z2z
012353456789 01253456789



London Life Sciences Week: brand identity

Brand devices

By deconstructing the

visual language that ca

individual shapes, we unlock a versatile

logomark 1nto 1ts

N be used across

layouts, patterns and communications.

These simple yet distinctive shapes
create continuity across brand
expressions while allowing creative

flexibility.

VWhether used as standalone elements,

repeated motifs or grap

nic accents, they

help reinforce the identity 1n a bold and

consistent way.

Visual elements Brand devices

Y/

INDIVIDUAL SHAPES

ADDITIONAL SHAPES

LOGO SHAPES

15



London Life Sciences Week: brand identity

Patterns

Our pattern system 1s built from
the core shapes found within the
_ondon Life Sciences Week logo.
3y repeating, rotating and layering
these elements, we create bold,
expressive patterns that retain a
strong connection to the brand.

These patterns can be used to add
texture, rhythm and energy across all
print and digital applications.

Visual elements Patterns

Yidil /7 1 110
OPIOVIH V4

14



London Life Sciences Week: brand identity

lconography

Our 1conography system 1s built from the
foundational shapes of the London Life

Sciences Week logo. By rework

core forms, we ve developed a unique,
set that feels distinctly

flexible 1con
_ondon Life

Sciences \Week.

'he 1icons are bold, geometric and
intentionally simple, al

owing them to
scale across digital, prn |

Nt and Motion

contexts with clarnty and consistency.

\VWhether used individua

larger syste
while bringi
every touch

M, they ren

ly or as part of

‘orce our 1dent

Ng energy and coherence

NoINt.

Y
0

ng these

a

Visual elements

lconography

10



London Life Sciences Week: brand identity

Photography styles

Our photography brings the
_ondon Life Sciences Week brand
to hfe through two distinct but

complementary styles.

Portraits are captured with a natural,
warm and nspiring tone. They
focus on real people 1N authentic
environments to convey confidence,
INspiration and approachabihty.

n contrast, our science photography
1S bold, abstract and visually striking,
t celebrates the beauty of scientific
discovery through colour, texture
and form.

Together, these styles balance
the personal and the pioneering,
grounding our brand n both
humanity and innovation.

Photography

iy,
Wi

i,

i
I
[

LLLLLLILIT

——
gl

Photography styles

ol of o

People and place
Natural, warm, inspinng

o

Science
Scientific, abstract, vibrant

10



London Life Sciences Week: brand identity Brand n application 17

Brand 1n application

Showcasing how the London Life
Sciences Week identity comes to LONDON

ife across a range of marketing LIFE SCIENCES
Maternals, event assets and real- WEEK

world touchpoints. It demonstrates the
flexibility of the brand system, from
the vibrant gradient colour palette and
oold logomark to the organic scientific
Imagery, creating a consistent yet
adlaptable look and feel.

These applhcations illustrate how the
visual 1dentity can scale seamlessly S =

London Life Sciences \\Week
and event environments, ensuring every
Interaction with the brand 1s instantly

recognisable and ahgned with 1ts vibrant,
future-focused personality.

DELIVERED BY LONDON

& PARTNERS
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Join us at London Life Sciences
Week on 16 - 21 November to
learn all about life sciences
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#LifeSciencesg |

VIP Member

Anne Boorman

uewii00g auuy

1OQUIBIA dINA

SOJUBIOSo#

LONDON
LIFE SCIENCES
WEEK

Bringing Iife
to London
through science

LEARN MORE

'
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Join us at London Life Sciences

il Week on 16 - 21 November to LONDON
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London Life Sciences Week: brand identity

Lower thirds

"he lower thirds use the logomark's
individual shapes repurposed to
create dynamic, on-brand video
nameplates for your video content.

By applying these distinctive forms
N lower third graphics, the brand
achieves a consistent visual identity
across all motion content while
retaining creative versatility.

Video and animation

Lower thirds

20




London Life Sciences Week: brand identity

Transitions

The transitions deconstruct the
logomark into 1ts core shapes to create
a flexible visual language for motion
and layout design.

These simple yet distinctive forms
can be used to add continuty
across animations, presentations
and promotional matenals, while still
allowing creative vanation.

Whether they appear as standalone
graphic elements, repeated patterns
or integrated accents, the shapes help
reinforce brand recognition 1n a bold
and consistent way.

Video and animation

Transitions

20





London Life Sciences Week: brand identity

Captions

The captions used on video content
should be centred at the bottom of
the video and using our brand font
‘Neue Regrade in a medium font
weight at o0pt size.

The captions should have a very
shght shadow behind the text so it
stands out on hghter areas of video.

When using the lower thirds ano

captions at

t

ower thiro

S

ne same time, the
Must be positioned up

nigher than the captions to ensure
ooth are visible.

Video and animation

Captions

| thinle 1t's T'E:--r:n.ll".,.' g‘r'r-_:--r:n.t that Londan

Lifa Soiences Wieak 15 happening hare naw,

207




For brand enquiries, contact:
designteam@londonandpartners.com
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